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Producing a Killer Blog Post 

Reading a blog article online is different to reading something in print, and so requires a specific style of 

writing to ensure that your work is read: 

● the reader’s attention span is shorter 

● there are distractions on the screen 

● depending on the length of the text the reader may have to scroll down and it is easy for readers 

to leave the page or get lost 

 

People read on screen in an F-pattern (see the results of eye-tracking studies below). This means most 

people read first in a horizontal movement. Then scan down, read another sentence halfway along the 

page and finally scan the left side vertically. Readers are more likely to scan than read a whole article 

word by word. 

 
Heat map results from eye tracking studies 

 

It is therefore essential for a blog to have an attractive structure and accessible, snappy content.  

This resource contains a best practice guidance for producing impactful posts that will engage online 

audiences, containing the following sections: 

1. Blog structure 

2. Blog content 

3. Blog writing checklist 
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1. Blog Structure 

➢ Keep it short: a maximum of 700 words is recommended, occasionally a longer article can work, 

but this will need to be structured carefully. 

 

➢ Keep it simple: avoid language that is too technical or academic. Keep sentences and 

paragraphs short and snappy. 

 

➢ A killer title: The purpose of a title is to get potential readers to read the first line of your 

content. We will discuss a few examples below… 

 

➢ An enticing opening paragraph: contain key elements of your argument in a short opening 

gambit. Studies have shown that only 20% of people landing on the page will scroll down so if 

you need to be upfront with your content! 

 

➢ Make the article easy to scan: use sub headings, bullet points, short paragraphs and images to 

do this. An interesting subheading or bullet list can help to make the text more easy to scan and 

can ‘re-set’ the F-pattern and get people to scroll down and read on. 

 

➢ The impact of a good image: another simple technique for providing an additional point of 

interest in your posts is to provide something visual. Search for copyright-free images that 

match your article using: http://search.creativecommons.org/  

 

http://search.creativecommons.org/
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Sample structure… 
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2. Blog content 

➢ Nail the title: Enticing titles from www.upworthy.com that make you ask why/ what/ who/ how: 

● The Undeniable Power Of A Health Worker. Why Aren't They Sticking Around? 

● A Gutsy Group Pulled Off A Bold Stunt In The Hopes That The Government Will Actually 

Listen Up 

● Humans Aren't Stupid, We Just Happen To Be Acting Very Stupidly 

● It's Green, It's Seriously Delicious, And It May Disappear From Our Lives Far Too Soon 

● How To Keep Those Eyeballs Happy When Constantly Staring At A Screen 

OR 

Do the total opposite and communicate a clear benefit/ outcome from reading the post: 

● 10 Benefits of Participatory Fieldwork Techniques 

● How to Engage Relevant Audiences in Your Dissertation 

● 5 Post Millenium Development Goal Outcomes 

● What it’s like to be a third year anthropology student 

 

➢ Be useful and be unique: Create a resource that has the readers needs in mind- craft and 

condense your piece into something that shares your experience or opinion on a topic in an 

engaging way that they could not read elsewhere. This drowns out background noise from other 

sources- they can only get this insight from you. 

 

➢ Have a clear argument: In order to keep the piece to 700 words and retain interest ensure that 

all content is contribute to the crux of the post, any excess content should be cut, or included as 

a link if keen readers want to find out more. Need to have a strong conclusion as well as front 

loaded introduction. 

 

➢ Ask for people’s opinion or ask a question: Having concluded the piece ask the reader if they 
agree with your opinion, or a question relating to the content. This should generate the 
maximum amount of discussion and comment around the piece. 
 

➢ Use clear and accessible language: Blogs can be informal, opening a topic for a wide range of 
people to engage and comment. Avoid complex academic language, abbreviations and assumed 
knowledge- pretend that you’re explaining something to a friend over dinner.  
 

And if possible... 

➢ Create controversy or debate: Another technique that can be very good at drawing people into 

a post is to set the scene for controversy, debate or a strong opinion. You need to be willing to 

back these types of titles up with posts that reflect the title – but controversy is one of those 

things that tends to pique people’s interest. Keep in mind that when you create controversy 

you’ll attract strong reactions in people. 

 

http://www.upworthy.com/
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The blog below received 2 million views and 900 comments: 

THE PROBLEM WITH LITTLE WHITE GIRLS (AND BOYS): WHY I STOPPED BEING A VOLUNTOURIST 

White people aren’t told that the color of their skin is a problem very often. We sail through police 

checkpoints, don’t garner sideways glances in affluent neighborhoods, and are generally understood to 

be predispositioned for success based on a physical characteristic (the color of our skin) we have little 

control over beyond sunscreen and tanning oil. 

After six years of working in and traveling through a number of different countries where white people 

are in the numerical minority, I’ve come to realize that there is one place being white is not only a 

hindrance, but negative –  most of the developing world. 

 

Removing rocks from buckets of beans in Tanzania. 

 

 

 

 

 

  

http://bit.ly/1i4CCgO
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3. Blog writing checklist 
  

Content:  

● What is your main argument? Is this expressed clearly and communicated at the beginning of 

the article? 

● Does my argument have unique facets built on my understanding of the topic or presence at an 

event? 

● Do all paragraphs in the article contribute to the main argument? (if not consider cutting these 

out)  

  

Opening Hook:  

● Is my title attention grabbing? 

● Does my opening paragraph provide an intriguing insight into the piece? 

 

Length:  

● Is the piece under 800 words?  

 

Structure:  

● Is the blog piece structured to encourage readers to scan and scroll down?  

● Does it include sub-headings, bullet points or lists?  

  

Readability / Scanability:  

● Have you used an informal, conversational tone?  

● Is the piece free of jargon?  

● Are the sentences and paragraphs kept short?  

 

Images:  

● Could you include an image?  

● Is the image that you’ve found copyright free?  

 

Response:  

● Are you asking a question or making a call for action?  

● Are you prepared to respond to readers’ comments? 

 
 


